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Goals

¸More Sales and Profits

¸More Conversions

¸More Targeted Traffic

¸ First Page Placement in Organic Engines

¸ For right keywords

¸ With descriptions that inspire click through

¸Cost Effective Campaign
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Concepts

Construct Content and Catalogs

Concentrating on Customers 

for Cost effective Conversions
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Construction Alternatives

¸Do it Yourself

¸Hire Developer

¸ Free eCommerce Software

¸ñAffordableò eCommerce Software

¸Expensive eCommerce Software

¸Hosted Service
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Ecommerce

Integrating eCommerce

Information 

Site
Ecommerce

Information 

Site

Information 

Site

Ecommerce

Yahoo Merchant,

PayPal,

Ecommerce Templates

Joomla, WordPress, 

osCommerce

VP-ASP, 

Miva Merchant

Many 

packages can 

integrate more 

than one way
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Juice Concentrate

Incoming Links

Åmystore.com

Åwww.mystore.com

Åyahoo.com/mystore

PR ïPage Rank

Concentrate your 

Google Juice into a 

single URL

http://www.mystore.com/


PSU ïSAO - SEMpdx

Slide 7 12/9/2008

Stanford Davis 

stan@straight-on.com

Commerce Construction Cost

¸ osCommerce ï$0

¸ Joomla ï$0

¸Ecommerce Templates - $150

¸VP-ASP ï$500

¸Able Commerce - $1,500

¸Developer - $5,000 +

¸SEO - $2,000 to +
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Internet Marketing Strategies

Off-Page

¸ Optimize for Organic Search Engines 
for competitive terms and long term returns

¸ Pay for Click for quick results, hard to rank for 

terms, and where ROI is positive

¸ Obtain incoming links to increase traffic and Page 

Rank, particularly for highly competitive keywords.

On-Page
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Crush Competition

Concentrate Content
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Construction

Product 

Categories
Articles

Customer 

Content

Home

Product 

Detail Pages

sitemap.htm, sitemap.xml

Provide Link Magnets on Search Landing Pages

Tracking Pages

PPC, Specials

Distribute Keywords

Forums, 

Blogs, Search

Catalog
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Organize Content
¸ Wooden Toy Train Sets

¸ Thomas and Friends

¸ BRIO Wooden Toys and Trains

¸ Maxim Enterprise Toy Wooden Trains

¸ Introductions on Home Page

¸ Supporting Detail

¸ Category Page

¸ Information Page
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Waiting For Believers Page


